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| The success of any business is a reflec- 
| tion of the cumulative interests, efforts and 
co-operation of its people. In recognition 
of our employees and their contribution to 
‘the continuing success of your company, 
2 constructive benefit programme has 
been introduced on their behalf. In creat- 


‘our employees we have discharged a cor- 
porate obligation in a manner that must 
‘inevitably benefit Coles. 

| Coles Publishing Company continues 
‘to make increasingly important contribu- 
tions to the profitable operations of our 
‘company. Through actual experience in 
iour stores this subsidiary is in the ex- 
tremely favourable position of being able 
ito determine those subjects most in 
idemand. With obvious advantages gained 
ithrough such accurate information, pub- 
‘lishing the appropriate titles is relatively 
straight forward. Sales in our stores are 
jassured at virtually no risk. 

' Our thrust into new markets in both 
‘Canada and the United States will con- 
itinue. We have every confidence that your 
‘company will enjoy increased sales, earn- 
lings and growth through the new fiscal 
lyear. To the many Coles employees, 
icustomers and shareholders who made 
possible our corporate performance we 
‘extend our appreciation and our thanks. 


q 


Is behalf of the Board 


bi 


Jack Cole, 
iPresident and Chief Executive Officer 


Toronto, May 1975. 


(ing a secure and stable environment for 


the president’s report 


: the financial community looks for assurances 
of stability in a public company. There are 

_ several to be found in examination of Coles 
- organization. While there can be no absolute 
_ guarantees in the business world, Coles has 
roved by its own record that bookselling can 
Irvive aye prosper through the most difficult 


ds. The company’s beginning 


he bottom years of the Great Depres- 
, and its growth continued unabated 
7 through several economic cycles of varying 
— severity. — 
Bookselling is much less vulnerable than 
most industries to economic downturn. Coles’ 
_ 42-year experience has been that its business 
adapts to the times. Two constants prevail in 
the bookseller’s favour: one is the entertain- 
_ ment factor that makes reading an inexpensive 
| ye ional choice; the other is that when 
hard times r inflationary pressures threaten, 
_ there is a predictable surge in demand for self- 
help, do-it-yourself reading matter. This is 
happening now, as soaring costs of home 
and appliance repairs and maintenance make 
themselves felt. 


PUBLISHING ~ 

- Coles Publishing Company reflects the aura of 

7 expansion that pervades the Coles group. The 
_ company is maintaining a cultural contribution 

_with its Canadiana Collection, which now has 

92 titles. Coles Notes continue to be sold at 
home and around the world, to students in 
some 78 countries who find them invaluable 
study aids. 

_ But the company’s main publishing thrust 

_is in its many new titles among self-help and 
leisure books, the how-to-do-it manuals that 


titles in this category are planned for release 

this year. Coles has an advantage in its ability 
to test-market new material in its own stores. 
Titles can then be published to satisfy this 
proven demand without the risks normally 
incurred by the publishing industry. The sheer 


ale perennial best-sellers. More than 50 new — 


size of the Coles chain of bookstoresisenough __ 

_ to absorb an economical print run. . 
_ Because of its central buying techniques 
and the leverage provided by its volume of 
stores, Coles can buy books in world markets 
at minimum cost. This enables the company 
to withstand inflationary pressures that would 
be damaging to the oes of a a organi- 
zation. 


| FINANCE _ 8 
Coles has current earnings that are cufficlent 
to finance most aspects of its expansion pro- 
gram. The company uses its lines of bank 
credit for short-term financing as required, 
with supplemental capital needs being met 
from earnings. We recognize our obligations 
to shareholders, and will be giving due con- 
sideration to the matter of dividends at the 
appropriate time. a 
LS _The bookselling industry provides the kind 


(| of inventory protection afforded nowhere else. _ 


yo Fully 40 percent of Coles inventory can be 
returned for full credit under the liberal terms _ 
prevailing in the industry. The advantages of — 
such accommodation are obvious. 


EXPANSION 
With sales and earnings continuing at satis- 
factory levels, Coles’ plans for expansion in 
1975 call for the addition of 26 new stores. — 
Five of these will be in the United States, the 
rest in Canada. Four Paper-bax outlets are 
included. 
~~ The company has solid expectations of 
success in these ventures. The locations have 
been selected with great care. Coles finds 
recurring opportunities for valuable downtown’ 
locations in cities across Canada, as well as in 
high-traffic shopping centres of the kind where 
many of the present Coles retail outlets are 
_ operating. The company has also established _ 
its capacity for generating exceptional sales 
and profit in strategically placed book stores 
in smaller communities. 
The market for booksellers in English- 
speaking North America remains largely un- 


| tapped. There is a persistent shortage of book 
| stores in both Canada and the United States, 
| and it will be many years before market satura- 
| tion is approached. 


PERSONNEL 

_A forward looking company must always be 
| ready to translate ideas into action. It must 
/encourage new proposals and their conver- 
ision to practical performance. Coles is proud 
'of its innovative marketing that has made the 
icompany North America’s fastest growing 
chain of book stores. 

| The Coles management team is headed by 
‘executives with unusual length and depth of 
| experience in the highly challenging book- 
iselling industry. The executive team needs only 
‘nominal expansion to handle all foreseeable 
aspects of future growth. The strongly central- 
iized head office operation is backed in the 
i field by a group of seasoned District Managers 
who supervise day to day store operations. 
‘There is no large pool of experienced help 
available in the bookselling industry, so Coles 
‘conducts its own training programs to assure 
}a continuing supply of competent staff. Candi- 
dates receive a thorough grounding in Coles 
philosophy, procedures and merchandising 
jtechniques. 


}LOOKING AHEAD 
‘Company expectations in a time of economic 
‘uncertainty should be realistic, even cautious. 
‘Nevertheless, Coles looks forward to con- 
tinued growth, with optimism based on its 
‘record of merchandising success and accele- 
rating sales. 

The printed word remains.the No. 1 tool of 
information, recreational reading, and educa- 
jtion. Coles’ markets in the English-speaking 
iworld have barely been tapped, and the com- 
pany has full confidence in its managerial and 
‘organizational strengths. Coles expects to 
keep on growing, avoiding complacency and 
keeping a watchful corporate eye on the 
marketplace. 
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Sales for the year ending January 31, 
1975 reached $21,911,000 an in- 
crease of 36.3% over the $16,077,000 
recorded in the previous year. Higher 
sales in both existing stores and new 
locations accounted for this sub- 
stantial increase. 


.-EARNINGS 
| THOUSANDS OF DOLLARS 
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Year after year Coles’ earnings have 
consistently increased. Once again 
the upward trend continues with net 
earnings up 31.6% to $1,078,000 from 
$819,000 last year. Earnings per 
share rose from 56¢ to 74¢. 


The number of Coles stores in- 
creased during the fiscal year from 


72 to 93. Of the 21 new locations 9 


were in the United States the remain- 
ing 12 in Canada including the pilot 
unit operated under the ‘Paperebax’ 
concept. 
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auditors’ report 
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Soberman 
lsenbaum 
Colomby 

& Nisker i. 


CHARTERED ACCOUNTANTS OPER Oe Reece, 


45 ST. CLAIR AVENUE WEST, TORONTO, CANADA M4V 1K9 


TO THE SHAREHOLDERS OF 
COLES BOOK STORES LIMITED 


We have examined the consolidated balance sheet of 
Coles Book Stores Limited and subsidiary companies as 
at January 31, 1975, and the consolidated statements of 
earnings, retained earnings and changes in financial 
position for the year then ended. Our examination 
included a general review of the accounting procedures 
and such tests of accounting records and other sup- 
porting evidence as we considered necessary in the 
circumstances. 


In our opinion, these consolidated financial statements 
present fairly the financial position of the companies as 
at January 31, 1975 and the results of their operations 
and the changes in their financial position for the year 
then ended, in accordance with generally accepted 
accounting principles, applied on a basis consistent with 
that of the preceding year. 


Soberman, Ilsenbaum, Colomby & Nisker 
Chartered Accountants 


Toronto, Canada 
March 12, 1975 


Lougheed Mall 
Burnaby 


Midtown Centre 
Regina 

Midtown Plaza 
Saskatoon 


Saskatoon Market Mall 
Sas katoon 


MANITOBA 


Garden City Shopping Centre 


Winnipeg 
Polo Park Shopping Centre 
Winnipeg 


ONTARIO 
Agincourt Mall 
Agincourt 

_ Georgian Mall 
Barrie 
Quinte Mall 
Belleville 


on Mills Shopping Centre 
Don Mills 


University Plaza 
Dundas 


Sherway Gardens 
tobicoke © 


a Hamilton Shopping 


Lloyd D. Jackson Square 
Hamilton 


101 Princess Street 


Westwood Mall 


Sheridan Mall 
Mississauga 


Square One Shopping Centre 


Mississauga 


Newmarket Shopping Centre 


Newmarket 


Upper Canada Mall 
Newmarket 


Hopedale Shopping Centre 


Oakville 

Oshawa Shopping Centre 
Oshawa 

146 Rideau Street 

Ottawa 


181 Sparks Street 
Ottawa 


Sheridan Mall East 
Pickering 


Dixie Plaza 
Port Credit 


Rexdale Plaza Mall 


Rexdale 


Shoppers World Albion Mall 

Rexdale 

Richmond Heights Shopping 
Centre 

Richmond Hill 

Hillcrest Mall 

Richmond Hill 

Fairview Mall — 

St. Catharines. 

Pen Centre 

St. Catharines 

Station Mall 

Sault Ste. Marie 

Cedarbrae Plaza 

Scarborough © 

Eglinton Squar Shopping 
Centre 

Scarborough 

Scarborough T 

Scarborough © 

Eastgate Shor ping Ce tre 

Stoney Creek 

75 Elm Street East 

Sudbury 

New Sudbury Shopping Cent 

Sudbury 

370 Bloor Street West ' 

Toronto 

910 St. Clair Avenue West 

Toronto 

299 Yonge Street 

Toronto 

726 Yonge Street 

Toronto 


Commerce Court 
Toronto 


Dufferin Mall 
Toronto 


Lawrence Plaza 
Toronto 


Shoppers World — Danforth 
Toronto 


Thorncliffe Market Place 
Toronto 


Yorkdale Shopping Centre 
Toronto 


Keskus 
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Fairview Mall 
Willowdale 


Northtown Plaza 
Willowdale 


Towne & Countrye Square 
Willowdale 


255 Ouellette 
Windsor 


Devonshire Mall 
Windsor 


QUEBEC 


Cavendish Mall 
Montreal 


NEW BRUNSWICK 


Champlain Place 
Moncton 


NOVA SCOTIA 


Mic Mac Mall 
Dartmouth 


GEORGIA, U.S.A. 


Cobb Center 
Atlanta 


Perimeter Mall 
Atlanta 


South Dekalb Mall 
Atlanta 


KENTUCKY, U.S.A. 


Lexington Mall 
Lexington 


MARYLAND, U.S.A. 


Golden Ring Mall 
Baltimore 


NEW YORK, U.S.A. 


Como Mall 
Buffalo 


OHIO, U.S.A. 


Fort Steuben Mall 
Steubenville 


WASHINGTON, U.S.A. 


Everett Mall 
Everett 


Aurora Village Mall 
Seattle 


*Paperebax location 


store locations 


